
p: 1300 364 160           e: editor@sclaa.com.au          w: www.sclaa.com.au

Option Three-Website Partner Ad - one-off  $250 +GST
•	 One	off	web	Partner	Ad	for	one	month	on	www.sclaa.com.au
	 Please	supply	a	300	x	300pixel	high	resolution	jpeg

Option Four-Website Partner Ads - Six months  $1,300 +GST
•	 Six	Month	option	for	web	Partner	Ads	on	www.sclaa.com.au
	 Please	supply	a	300	x	300pixel	high	resolution	jpeg

SCLAA on-line eNewsletter
The	 SCLAA	has	 a	 bi-monthly	 on-line	 eNewsletter	which	
is	designed	to	keep	Members	abreast	of	all	SCLAA	events	
and	industry	news	across	the	country.		The	eNewsletter	is	
available	via	email	and	on-line	six	times	a	year-	February,	
April,	June,	August,	October,	December.	
.	

Option One-eNewsletter Advertisement - six month  $2100 +GST per annum
•	 A	one-third	horizontal	full	colour	strip	ad	in	the	monthly	on-line	eNewsletter	three	times	a	year.
•	 Please	supply	a	210	x	99mm	third	page	ad	print	ready	pdf	(no	bleed	or	crop	marks	required).
•	 A	400	word	overview	on	your	company	in	the	SCLAA	eNewsletter,	including	your	company	logo.
•	 Submission	of	three	media	releases	a	year	to	have	published	within	the	monthly	on-line	eNewsletter.	

In	addition,	all	advertisers	are	entitled	to	send	media	releases	through	for	the	bi-monthly	eNewsletter.		Please	
email	through	any	product,	and	or	media	releases	on	your	company,	by	the	last	working	day	of	the	month	prior	
to	publication	of	the	next	eNewsletter.	(A	maximum	number	of	media	releases	may	apply.		Please	allow	for	three	
per	year	within	your	annual	advertising	package.)	

Option Two-eNewsleter Advertisement - one-off $700 +GST
•	 1	x	one-third	full	colour	horizontal	strip	ad
•	 Please	supply	a	210	x	99mm	third	page	ad	print	ready	pdf	(no	bleed	or	crop	marks	required).
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CHAIRMAN’S MESSAGE

Since our last Newsletter, the SCLAA has continued 
to strengthen, increasing membership over 12% 
in one month alone. It is also pleasing to see that 
there have been increases in every Division. We 

welcome all our new members and especially our new 
student members. This is your Association, so please get 
involved and network.

 The SCLAA received great exposure at SMART in 
Melbourne in late May, with a very busy stand, lots of 
visitors and new membership enquiries. At SMART we not 
only signed up new members but also four new National 
Partners and we will make announcements soon on each 
of them. On the first day of SMART, we released our new 
website sclaa.com.au  This website is clean, crisp and 
allows us more flexibility and interaction with members, 
National Partners and the wider Supply Chain and Logistics 
industry.  

 Our Energy Efficiency portal is now on the main website 
and Google has already crawled and ranked our new 
website in the first 24 hours. In the first two weeks, there 
were over 4,000 hits, of which well over half were first 
time visitors.

 The SCLAA as promised, lodged a submission to the 
Competition Review Policy announced by the Federal 
Government. The SCLAA will look to become more active 
in our industry, its competitiveness and direction to the 
long term benefit of members.

 Don’t forget we have negotiated fuel savings for ABN 
holders and non ABN holders on diesel and unleaded 
fuel at over 2000 Caltex, AMPOL and Caltex/Woolworths 
services stations across Australia. Details are on our 
website at sclaa.com.au/energy-eff/member-fuel-discounts/ 
or under the Membership menu.

 The SCLAA is also Chairing the Asian Pacific Logistics 
Federation for the next two years by rotation, following 
China’s chairing for the last two years.  

The annual Supply Chain & 
Logistics Conference which 
will be held on the 20th and 
21st of August in Brisbane is 

just around the corner and this year’s theme is Building 
the Supply Chain Brand. This is always a popular event 
and in its 16th year is not-to-be-missed.

This year the Australian 
Supply Chain and Logistics 
Awards (ASCLA) are going 
to be held on the 10th 
of November at the new 

PAVILION at Darling Harbour, Sydney. The ASCLA Awards 
are the most prestigious in our industry, so please get your 
nominations in before September 25. 

 The SCLAA is run by volunteers and without industry 
volunteers we would not be able to function for you. If you 
would like to be involved in any capacity in any State or 
Territory please let us know. It is personally rewarding for 
you as well, in both networking and career advancement.

 On behalf of the SCLAA National Board, Division 
Committees and all the volunteers at the SCLAA, we 
would like to wish members continued success in the new 
financial year. For information on why you should join the 
SCLAA please visit sclaa.com.au and to join simply click 
the orange button on the home page.

The SCLAA provides opportunities for your company to partner with the Association 
through their e-newsletter. The package include advertisements, company articles 
and regular news from partners in the e-newsletters. The SCLAA e-newsletter is bi-
monthly and is designed to keep Members abreast of all SCLAA events and industry 

news across the country. The newsletter is available via email and on-line six times a year. 
For more information about advertising in the SCLAA e-newsletter email editor@sclaa.com.au

SCLAA ADVERTISING OPPORTUNITIES
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STRAIGHT TALK WITH DAVID DOHERTY 

At the 2013 Australian and 
Supply Chain and Logistics 
Awards last November I had   
the honour to publicly 

announce that the long standing 
Future Leaders Award would now be 
dedicated to Vince Aisthorpe.  I said, 
“Vince Aisthorpe is now perpetually 
recognised by SCLAA, and universally 
by industry, as an inspiring, challenging, 
courageous and tireless champion of 
young people and aspiring Future 
Leaders”.

 The permanent tribute to Vince is well deserved.  He has 
made a unique contribution to the Supply Chain and Logistics 
for more than twenty years.  Of course he will be remembered 
as a genuine leader.

 The definition of leadership often assumes an historical view 
of macho toughness, overconfidence, charismatic, and ultimate 
decision making in a driving pursuit for results.  The Search Inside 
Yourself Leadership Institute suggests that,” leaders might lead 
through official authority and power, yet just as often great leaders 
lead through inspiration, persuasion and personal connection.”

Bill Gates said,“ Leaders are those who 
empower others.”
 While Peter Drucker determinedly stated, “The only definition 
of a leader is someone who has followers ”

 The findings and assessments from other studies indicate 
there are certain characteristics or traits that good leaders 
possess.  Amongst others these include: Vision; Self and Social 
Awareness; Communication; Positivity; Drive.

 How do you define leadership, and what characteristics do 
you see as necessary for a leader?  The best leaders I have known 
were unselfish, empathetic, empowering of others, purposeful, 
inspirational, learners, mentors, and respectful with unshakeable 

personal principles and integrity.  I didn’t meet too many people 
of that ilk but I learned lifelong lessons from those few great 
people.

 I have just read a book titled ‘DRIVE’ authored by Daniel H.  
Pink.  The cover promises the book will expose, “The Surprising 
Truth About What Motivates Us”.  It was recommended to me 
by David Parkin OAM, a tremendously successful and decorated 
AFL Coach.  He said if he had read DRIVE before he started 
coaching he would have utilised significantly different strategies 
and attitudes.  Pink debunks the long held business reliance 
on carrot and stick management and proposes that autonomy, 
purpose (a greater than yourself purpose), and mastery are key 
components of future leadership.  I recommend you get the 
book now, study it, and share it with your colleagues.

 The Supply Chain and Logistics Profession has many very 
effective leaders with years of experience.  The challenge is to 
inspire and provide opportunities for aspiring Future Leaders 
who can embrace the new paradigm for leadership.  The old 
ways will not suffice as we head into volatile uncharted waters in 
terms of technology and restructuring of industry, and perhaps 
capitalism and democracy.  The SCLAA and other Associations 
Awards for Future Leaders are very valuable.  We must build on 
and develop and support these Awards.  

“ Tradition is what you resort to when 
you don’t have the time or money to do it 
right ” (Kurt Adler)

 Let me have your thoughts on leaders and leadership.  
Email:davdoh1@optusnet.com.au

David Doherty OAM
National Director SCLAA

Vince Aisthorpe

Expand your knowledge...  Extend your vision...
Become a Member of the Future Leaders Group

PH: 1300 364 160        flg@sclaa.com.au       www.sclaa.com.au

If you are 30 years of age and under and looking to build your  knowledge and 
career then the SCLAA Future Leaders Group can work for you.
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NATIONAL PARTNER NEWS

From: Ally ally@publicprofiles.com.auSubject: Re: SCLAA NEW on-line newsletter and National Partners
Date: 17 February 2014 5:25 pmTo: Nerida Kelton nerida@sclaa.com.au
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From business processes to product distributionA complimentary Australian research reportWhat would you identify as the main factor hampering your 
organisation’s distribution capability? 

Discover what other Australian businesses rate as their biggest 
challenges when it comes to distributing products and services.This complimentary research report, independently produced by leading 

Australian analysts, Telsyte, identifies the challenges faced when 
managing distribution with traditional ERP applications and considers 
the positive impact on the bottom line delivered through improved 
distribution.

The research undertaken for this report has revealed that:More than 80 per cent of Australian organisations are experiencing challenges with their distribution processesAlmost 40 per cent of Australian organisations face challenges 
with poor stock control and supply chain managementData integration and processing was identified as the number 

one problem when asked to specify the factors hampering their 
organisation’s distribution capability

Download your free copy of this new research report today and 
learn how improved distribution can have a positive impact on your 
organisation’s profitability.

This white paper is brought to you by Epicor Distribution and Telsyte.  
With more than four decades of experience in distribution and more than 7,000 

distributors using an Epicor solution, we are one of the leading technology partners 

for the distribution industry.  Epicor is a proud partner of leading Australian supply 

chain and logistics association, SCLAA.

To learn more about Epicor Distribution call us today and speak to a distribution expert.  
Phone: +61 2 9927 6200Email: info.anz@epicor.com

A complimentaryAustralian
research report from Telsyte and Epicor

 

Download Now

W hat would you identify as the main factor hampering your 
organisation’s distribution capability?  Discover what other 
Australian businesses rate as their biggest challenges 
when it comes to distributing products and services. This complimentary research report, independently produced by 

leading Australian analysts, Telsyte, identifies the challenges faced 

when managing distribution with traditional ERP applications and 

considers the positive impact on the bottom line delivered through 

improved distribution.

The research undertaken for this report has revealed that:
• More than 80 per cent of Australian organisations are experiencing 

challenges with their distribution processes.
• Almost 40 per cent of Australian organisations face challenges 

with poor stock control and supply chain management.
• Data integration and processing was identif ied as the number 

one problem when asked to specify the factors hampering their 
organisation’s distribution capability.• Download your free copy of this new research report today and 

learn how improved distribution can have a positive impact on 
your organisation’s profitability.
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Mark Skipper
Chairman
secretary@sclaa.com.au

2015

2015
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WOMEN IN PROCUREMENT

On behalf of the SCLAA I recently attended the 
Women In Procurement Conference. With 
the influence of procurement becoming a 
core strategic function there are heightened 

expectations for a broader range of functional and leadership  
capabilities to enhance business efficiency and fuel enterprise 
innovation.  This conference certainly delivered high-quality 
speakers giving great insight into the vast industry sectors 
and growth in complexity and core skills required from 
Supply Chain professionals today.

 Antoinette Brandi, the Former Group Manager – 
Procurement & Supply Chain for Leighton Contractors 
opened proceedings with fervour and kept the packed 
program on schedule and her professional insight meant 
that all discussions/questions remained relevant to the 
vast array of topics covered, in the two days. The panel 
discussions were insightful offering practical experience of 
the challenges and expectations of world’s Best Practice 
for Procurement Specialists. 

 The Panel Discussion: Is there a glass ceiling in 
Procurement? included insights from Megan Main, Chief 
Executive Officer of Health Purchasing Victoria, Janine 
Anderiesz, Strategic Sourcing & Facilities Director, GE 
Capital Australia & New Zealand and Sarah Collins, Chief 
Procurement Officer, NSW Road & Maritime Services.  
Covering a range of topics such as what are the challenges 
for career advancement in procurement? How can 
procurement leaders leverage skills to create a holistic 
and capable team and what are the opportunities for career 
advancement?

 Developing the skills and Capabilities for Procurement 
Leadership was a particularly interesting topic with Karen 
Carmichael, the Chief Financial Officer for Versent giving an 
informative and passionate speech that held the audiences 
attention and was very thought provoking.  Karen addressed 
topics such as developing leadership styles, challenging 
and enhancing organisational systems and enhancing a 
positive culture through decisive and responsive leadership.

 Day 2 of the conference engaged us with informative 
topics such as transforming the procurement division into 
the broader value proposition to the whole of the business 
and how the global economic outlook impacts on our Supply 
Chain and procurement strategy in a global marketplace.

 Networking with professionals including Gladys Liu, 
Former Special Advisor on China Affairs to the Premier of 
Victoria and Coretta Bessi, the Chief Procurement Officer 
of the NBN Co. offered not only an inspiring insight into 
their experience but that there are incredible individuals 
working in an industry that they not only provides challenges 
to them everyday but broadens the horizons and future 
leadership aspirations of all women.

Amanda O’Brien
Chief Executive Officer 
Xtreme Freight

Your business operations 
at your �ngertips

SUPPLY CHAIN SOLUTION
For product-focused companies, establishing the most 
appropriate distribution strategy is key to success. 
SYSPRO provides �exible, customisable and scalable 
ERP solutions to help you model your supply chain. 
With the enhanced big data and mobile capabilities 
of SYSPRO Espresso you can have complete control 
over the planning and management of all facets of 
your business. Contact SYSPRO today. 

1300 882 331  info@au.syspro.com  www.syspro.com
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ASIA LOGISTICS BUSINESS SEMINAR

NSW members recently attended the Asia Logistics 
Business Seminar at the Hong Kong Consulate 
in Sydney. This event was co-hosted with the 
Hong Kong Australia Business Association 

and the SCLAA. 

 Attendees heard Mark Millar, who chairs the International 
Relations Committee at the Hong Kong Logistics Association, 
discuss the HK International Trade Hub and changes 
happening in Guangzhou, that will impact Australian 
companies. Mark also discussed third runway expansion 
plans for HK Airport and the new 50 km HK – Zhuhai – 
Macau road bridge and tunnel. Mark also announced the 
release of his new book Global Supply Chain Eco Systems 
which was released in early June.

 Attendees also heard from Bruno Mascart of Altios discuss 
the ease of doing business in HK and in China from HK, 
especially favourable tax treatment and enhanced customs.  
Bonnie Shek who leads the HK Trade Development Council 
spoke the online portal that they offer to match businesses 
and ease trade and promote networking. www.hktdc.com    

 Lastly Mark Skipper, Chairman of the SCLAA, who was 
Emcee for the event, spoke on the latest development in 
the Australia – Asia Logistics & Maritime Industry discussing 
the risks to, and the protection of, brand reputation across 
a range of tangible and intangible risks and opportunities. 

 Hong Kong being Australia’s 7th largest trade partner, is 
a safe and secure vehicle to assist Australian Companies 
either with importing or exporting.

Let’s 
get to 
work.

Behind every good job, you’ll find a team of dedicated and motivated 

people. Matching the right workers with the right companies is our 

job, and we’re determined to make it happen.

Let’s get to work

A D E L A I D E  •  B R I S B A N E  •  M E L B O U R N E  •  S Y D N E Y  •  N E W C A S T L E  •  P E R T H

trojanrecruit.com.au

SCLAA ENEWSLETTER AND WEBSITE 
ADVERTISING OPPORTUNITIES 

YOUR COMPANY LOGO  
OR ADVERTISEMENT 

TO GO HERE

FIND OUT HOW

The	Supply	Chain	and	Logistics	Association	of	Australia	(SCLAA)	provides	opportunities	for	your	company	
to	partner	with	 the	Association	 through	 their	on-line	eNewsletter.	 	This	 communication	 tool	will	 provide	
direct	access	on	a	regular	basis	to	SCLAA	Members.	

www.sclaa.com.au
The	SCLAA	has	a	website	which	ensures	all	Members	have	access	to	the	calendar	of	events	across	the	country,	
archived	eNewsletters,	partners	 information	and	regular	news.	 In	addition	the	SCLAA	 is	on	Twitter,	FaceBook	
and	LinkedIn.

Let’s 
get to 
work.

Behind every good job, you’ll find a team of dedicated and motivated 
people. Matching the right workers with the right companies is our 
job, and we’re determined to make it happen.

Let’s get to work
A D E L A I D E  •  B R I S B A N E  •  M E L B O U R N E  •  S Y D N E Y  •  N E W C A S T L E  •  P E R T H

trojanrecruit.com.au

The	partner	
ads	rotate	
on	the		right	
hand	side	
of	the	home	
page


